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G+ CUSTOMER PROFILE TOOL  





1. What is this tool for? Use this tool if you want to identify the customers for a new or 
existing breeding product taking gender and other social differences into account.  
 
2. Who can use this tool? Plant breeders and social scientists who make up a breeding team. 
 
3. What is the result of using the tool? A customer profile that describes the customer 
segments to be prioritized by the breeding program. 
 
4. At what scale does the tool work? The tool can be applied at any scale; this is defined by 
the size of the targeted area for breeding and is likely to be a large geographical area, e.g., 
national or regional level. 
 
5. What type of data does the tool require? Primary or secondary data and expert 
consultations can be used to triangulate information as long as the data give a reliable 
representation of the population that grows and uses the crop. 
 
6. What resources does the tool need?  
a. people: at least two members of a team including a breeder and a social scientist. 
b. equipment: computer. GBI template forms to enter and analyze the data. 
c. expertise: plant breeding and social science (e.g. anthropologist, economist, 
sociologist, cultural geographer). Knowledge of crops, varieties, and farming. 
d.  data: economic data on the crop’s farm gate value and volume, production inputs, 
value chain outputs and trends. Sex-disaggregated, demographic data on the relevant 
population of growers and important value chain actors. An analysis of gender 
relations in farming, agricultural technology adoption, processing and key value chain 
stages. Growers’ and other users’ opinions of desirable and undesirable product 
features (traits).  
 
7. When to use this tool? At any stage of the breeding cycle, although by far the best time is 
at the beginning of a breeding cycle, when plant or animal breeders start designing a new 
breeding product (e.g. a new crop variety or a new animal breed). 
 
8. How long does it take to apply the tool? If the team has suitable data on the customer 
segments, and on the traits that they prefer, the analysis can be completed in a short time, 
preferably over several sessions. Otherwise, the tool can be used quickly to pinpoint the 
 
 
data that is missing and plan how to obtain it. To complement the Customer Profile with a 
Product Profile, the analysis should be done together with the G+ Product Profile Query 
tool. 
 
9. What are the main steps in applying the tool? 
a. Make a product map, to quantify the demand for the breeding products. 
b. Make a customer map, to identify customer segments and decide if they should be 
differentiated by gender. 
c. Make the evidence table, combining the product map and the customer map. 
d. Select the customer segment(s) that the breeding program will target. 
e. Identify the target customers’ product preferences, i.e. the traits users need. 
f. Compile a G+ Customer Profile, a gendered description of the people who will use the 
new product. 
 
10. User guide: Orr, A., Polar, V. & Ashby, J.A. (2021). User Guide to the G+ Customer Profile 
Tool (G+CP). CGIAR Research Program on Roots, Tubers and Bananas, User Guide 2021-1. 
International Potato Center: Lima, Peru. https://hdl.handle.net/10568/113168 
 
11. Research paper: Ashby, J., & Polar, V. (2019). The implications of gender relations for 
modern approaches to crop improvement and plant breeding. In C. E. Sachs (Ed.), Gender, 
agriculture and agrarian transformations: Changing Relations in Africa, Latin America and 
Asia (Chapter 2). Routledge. https://hdl.handle.net/10568/101473  
 
12. Working paper: Orr, A., Cox, C. M., Ru, Y., & Ashby, J. (2018). Gender and social targeting 
in plant breeding. Lima (Peru). CGIAR Gender and Breeding Initiative. GBI Working Paper. 
No. 1. https://cgspace.cgiar.org/handle/10568/91276  
 
13. Communication materials: Ashby, J. A., Polar, V., & Thiele, G. (2018). Critical decisions for 
ensuring plant or animal breeding is gender-responsive. GBI Brief 1. Lima (Peru). CGIAR 
Gender and Breeding Initiative. GBI BRIEF 1.indd (cgiar.org) 
 
14. Contact person: Vivian Polar v.polar@cgiar.org  
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